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In the letter below, we address the key questions that we think investors might have. 
Please refer to Annexure A for the key financial and operating metrics data. 

Q1. Can you give us the usual summary on growth and profitability in Q3FY25? 

Akshant: GOV of our B2C businesses grew 57% YoY (14% QoQ) to INR 20,206 crore in Q3FY25. On a 
like-for-like basis (excluding the impact of the acquisition of Paytm’s entertainment ticketing business) 
GOV growth was 52% YoY (12% QoQ). 

-  Food delivery GOV grew 17% YoY (2% QoQ) 
-  Quick commerce GOV grew 120% YoY (27% QoQ), and 
-  Going-out GOV grew 191% YoY (35% QoQ); like-for-like (excluding Paytm’s entertainment ticketing 

business acquired in Aug 24) GOV grew 119% YoY (15% QoQ) 

Our B2B business Hyperpure’s Revenue grew 95% YoY (13% QoQ).  

Consolidated Adjusted Revenue grew 58% YoY (12% QoQ) to INR 5,746 crore, broadly in line with GOV 
growth. 

On the profitability front, consolidated Adjusted EBITDA grew 128% YoY to INR 285 crore in Q3FY25, largely 
driven by improvement in food delivery Adjusted EBITDA margin  (as a % of GOV) to 4.3% compared to 3.0% 
a year ago. However, on a QoQ basis, consolidated Adjusted EBITDA declined by 14% (or INR 45 crore) 
despite the improvement in food delivery margins, largely due to accelerated investments in expanding our 
quick commerce store network, where quarterly losses increased by INR 95 crore QoQ.  

Q2. You had earlier given us a guidance of remaining near-breakeven on quick 
commerce. But this quarter, the quick commerce business incurred INR 103 
crore of loss. What changed, and why? 

Deepinder: The losses in our quick commerce business this quarter are largely on account of pulling 
forward the growth investments in the business that we would have otherwise made in a staggered 
manner over the next few quarters.  As of now, it seems like we will get to our target of 2,000 stores by Dec 
2025, much earlier than our previous guidance of Dec 2026.  

Albinder: We remain 
confident in the quality of the 
business that we are building 
in the midst of these 
investments – indicated by 
the robust margin profile for 
the more mature parts of the 
business  (see table), as well 
as continued strong customer 
retention (see table in Q6 
below). The quick commerce 
business is increasingly finding product-market fit in India. Strong customer adoption is giving us the 
confidence to bring forward our store expansion plans, and acquire customers faster for existing and new 
stores. 

Q3. Can you elaborate on the growth investments mentioned above? 

Albinder: In the last two quarters, we have added 368 net new stores (152 in Q2FY25 and 216 in Q3FY25) 
accounting for about 37% of our total store network of 1,007 stores. In the same time period, we also added 
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1.3 million sqft of warehousing space, accounting for 30%+ of our overall warehousing network. New 
warehouses take longer to ramp up than new stores, and hence are even more margin-dilutive in the short 
term (as compared to new stores). We also ramped-up the digital marketing spends in Q3FY25 (focused on 
new customer acquisition). As a result, the average monthly transacting customer (MTC) growth gathered 
pace in Q3FY25 with average MTC of 10.6 million during the quarter. The customer acquisition cost (CAC) 
for these new customers remains attractive.  

In addition to the operating expenditure mentioned above, we have also incurred capital expenditure of 
~INR 370 crore in the last two quarters for setting up the 368 net new stores and 1.3 million sqft of 
warehousing space. These spends largely comprised fit-outs (racks, cold storage) and IT hardware at the 
stores and warehouses. As we continue to expand our network rapidly, we expect the quarterly capex to 
stay elevated at these levels for the next few quarters. The higher capex is also the key reason behind the 
quarterly increase in depreciation. As mentioned earlier, we expect the steady-state impact of 
depreciation to be about 0.5-1% of GOV. 

Q4. What next after the 2,000 store milestone? 

Albinder: The opportunity is large and we will continue to prioritize network expansion based on what we 
see on the ground. This business is new ground for all of us, and we are learning on the go. We will know 
what lies beyond the 2,000 stores once we get close, which should be very soon. 

Q5. There has been a sudden surge in competition in the last few months. How 
has that impacted the business?  

Albinder: To us, the biggest impact of the intensifying competition has been the acceleration in customer 
awareness and adoption of quick commerce. We have seen this play out in the early days of the food 
delivery business as well, when heightened competition led to higher investments in customer acquisition 
across the industry as a whole. This eventually (disproportionately) benefitted players with sustained good 
quality execution.  

In addition to that, heightened competition has led to a pause in margin expansion in the business, which is 
expected and should be temporary. So far, we have not seen any attrition of our core customers which tells 
us that customers are continuing to choose Blinkit over other options. 

Q6. Can you share some data to support that your core customers are still 
continuing to choose Blinkit? 

Albinder: The monthly retention of our core customers - defined as customers  who were active between 
Sep 2022 (first full month post acquisition by Zomato) to Dec 2022 - has sustained despite the competition 
(see table below). These customers, who comprise 1/3rd of the platform GOV for Dec-24,  paid an average 
delivery charge of ~INR 20 per order in Q3FY25 even when there were other players offering very low (or no) 
delivery charges. We think this is a result of our service continuing to remain differentiated (better 
assortment, availability and service levels) for our customers. We know that this is the only way to build a 
sustainable long-term business. But even in the short term, this makes our business more resistant to 
measures such as steep discounts on delivery charges and product prices by competition.  
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Q7. Do you expect losses to continue in the near term? 

Akshant: Yes, we do. As we continue to bring forward store expansion, our networks may have to carry a 
greater load of under-utilized stores which will impact near-term profits in the next one or two quarters. 
These investments will however also likely result in GOV growth remaining meaningfully above 100%, at 
least for FY25 and FY26.  

Once we come out from this period of expansion, the business is likely to turn sharply from being loss 
making to becoming meaningfully profitable as a larger part of our business starts comprising mature 
stores compared to newly added ones.  

We remain confident of navigating the short term (expansion/ competition) with focus and discipline.  

Q8. Moving to food delivery now, YoY GOV growth was a bit below your stated 
expectation of 20% this time, any particular reasons? 

Rakesh: Our 20%+ YoY GOV growth guidance for the food delivery business is more longer-term. There will 
be periods of higher and lower growth along the way. Currently we are going through a broad-based 
slowdown in demand which started during the second half of November. Notwithstanding the current 
slowdown, we are positive about a recovery soon and remain confident of the long term outlook of 20%+ 
yearly GOV growth in the business given the strong fundamentals. 

Q9. Food delivery Adjusted EBITDA margin has seen an uptick QoQ from 3.5% to 
4.3% of GOV. What drove such a sharp increase? Can we expect the margin to 
sustain? 

Rakesh: Yes, we saw margin improvement driven by increase in platform fee for customers and other cost 
efficiencies and optimizations. We believe the margin should not only sustain, but continue increasing 
from here to stabilise around 5% in the next few quarters.  

Q10. There seems to be a lot of excitement around 10-minute food delivery. What 
is your take on that? 

Deepinder: Data has shown us time and again that bringing down delivery time creates incremental 
demand for restaurant food - for example, when we started managing last mile delivery for restaurants 
(compared to restaurants delivering orders themselves earlier), we were able to bring down delivery time 
from 45+ mins to ~30 mins, which led to meaningful expansion in demand on our platform. We believe 
something similar can happen with 10-15 mins deliveries. This is also the reason why we experimented with 
Zomato Instant, but we could not find the right economic model and hence shut it down. Our learning here 
was that 10-minute deliveries would be possible only if we ensure kitchen networks are dense (and thereby 
cut down travel time), while also bringing down kitchen preparation time. Doing this consistently and 
profitably is not an easy problem to solve. 
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Bistro (by Blinkit) is yet another attempt at the same problem. We launched Bistro targeting the large 
in-office market wanting quick access to snacks, meals, and beverages within 10-15 mins. This market is 
currently addressed by on-site vendors/ vending machines and is not catered to evenly across geographies 
by the existing food delivery options. Bistro is working to solve this by creating infrastructure and working 
with food researchers, producers, chefs, and restaurants to provide a proof of concept. If we manage to 
find product-market fit and profitability, our hope is that this platform could be replicated by different 
restaurants and cuisine types where demand exists. 

We have also recently launched a quick delivery feature where we are enabling restaurants listed on 
Zomato to offer <15 mins delivery by curating their menu items and providing a dedicated delivery fleet. 
This is currently live in select locations and will be scaled over time.  

Q11. Moving on to going-out. How has the traction been for your District app? 
What are some immediate priorities here and do you expect material 
investments to grow this segment?  

Rahul: The new app was launched in Nov 2024 and while it is still early days, the traction has been good - 
since launch, District has crossed 6.5 million downloads. Now that the District app is live, our immediate 
priority here is to - a) ensure a smooth transition of customers to District from all the other platforms 
where our going-out business is currently live (i.e., Zomato/ Paytm/ Insider/ Ticketnew), paving the way for 
creating a single (one-of-a-kind) destination for all going-out experiences in India, and b) drive customer 
engagement and delight on District by improving the selection of experiences available on our platform 
and simplifying discovery and customer experience through better tech and features. Within this, a key 
area of focus is to bring new world class going-out experiences to India that have never been brought 
before. There is a lot of work to be done here. We have only just begun. 

While the core business continues to be profitable, the quarterly loss in Q3FY25 was largely driven by the 
investment in the new District app (team, marketing, tech costs). Most of the investments from here on will 
be focused on getting customers to transition to the new app and grow selection on our platform. We are 
likely to operate in losses for the next year or so but we don’t expect them to be meaningful in the overall 
context of Zomato. 

Q12. What are the sub-segments you may look at in the medium term as part of 
your going-out strategy? 

Rahul: Currently our priority is to focus on the existing categories - dining-out and entertainment ticketing 
(movies, sports and live events). These are the most frequently used categories within going-out and 
building strong customer engagement here will give us the right to build and scale other categories and 
use-cases in the future. There is still a lot of work to be done towards strengthening our dining-out offering 
and building a leadership position in entertainment ticketing, which is where we will focus most of our 
energies for at least the next couple of years. 

Q13. The annualized GOV for going-out is already at around INR 10,000 crore, 
which is in line with your guidance for FY26. What kind of growth should we 
expect from here? 

Rahul: Growth from here on will be driven by two things - growth in the underlying categories and increase 
in our market share. We believe that strong execution can significantly alter the growth trajectory of the 
underlying categories here, given the latent demand and unaddressed opportunity. If we execute well, we 
don’t see why this business cannot grow at 40%+ YoY at least for the next couple of years. 

Q14. ESOP charge and cash employee benefit expense have both seen a 
meaningful QoQ increase. How should we think of these costs going forward? 
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Akshant: The increase in ESOP charge (21% QoQ) and cash employee benefit expense (15% QoQ) was driven 
by two things – (a) increase in headcount in line with growth across businesses, especially quick commerce 
and going-out (first full quarter post acquisition), and (b) higher cost of retaining and acquiring talent in our 
quick commerce business currently driven by the heightened competitive intensity. We expect this war for 
talent to continue for the next few quarters. Hence the total employee cost (ESOP + cash) is likely to remain 
elevated in the near term.  

We had mentioned in our Q1FY25 letter that total employee cost is likely to come down to 6-8% of Adjusted 
Revenue by FY26. We are now likely to get to that range in FY27 instead of FY26 (see table below). 

 

Q15. Can you share an update on the cash balance as at the end of Q3FY25? 

Akshant: Our cash balance increased to INR 19,235 crore as at the end of the quarter, largely on account of 
the net proceeds of INR 8,446 crore from our QIP. 

 

Q16. Any ESG updates? 

Deepinder: Each year the number of delivery partners that choose to work with us has been growing 
meaningfully. In 2024 alone, over 1.5 million delivery partners chose to work with our food delivery business 
to generate earning opportunities for themselves and their families. Over the last few years, we have 
focused on creating flexible earning opportunities for our delivery partners. The outcome of that focus is 
visible in the following charts (with data for our food delivery business).  
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1.        Flexible and reliable source of secondary income    

Our partners can generate earnings all 365 days of the year 
with full flexibility to login at any time of the day or day of 
the week. However, most of them prefer to work with us 
part-time to generate a secondary source of income for 
themselves. A lot of delivery partners work with Zomato 
seasonally, some work for specific parts of the day and so 
on.  

As you can see in the chart on the right, over the years, 
there has been a consistent decrease in average days 
logged-in per year and average hours logged-in per day 

2.   Steady increase in earnings 

The average monthly earnings for our delivery partners 
(calculated for delivery partners who logged-in for at least 
eight hours per day and 26 days per month) has increased 
to ~INR 28,000 in CY24. Even after accounting for 
estimated fuel cost (~INR 5,000 per month), it is fairly 
attractive vis-à-vis alternate income opportunities for 
them. 

3.    Financial protection in the hour of need 

All our delivery partners are by default covered under our 
delivery partner insurance policy for accident, death and 
health cover, amongst other benefits. As you can see, the 
number of claims processed in favour of our delivery 
partners has more than doubled over the last four years to 
INR 53 crore per annum. 55% of the claims in 2024 were 
paid to cover for medical expenses unrelated to accidents. 

Given the scale of our network today, we feel grateful for the opportunity to positively impact so many 
livelihoods and are more conscious than ever of the responsibility that we carry towards their welfare.  

---- 
THE END 
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Annexure A - Quarterly disclosures  

 
Notes:  
1) Since Q2FY25, Going-out includes data for the acquired entertainment ticketing business from 27-Aug-24 onwards 

(transaction closing date). Due to this acquisition, the consolidated numbers for Q2FY25 and Q3FY25 are not directly 
comparable with previous quarters. Like-for-like numbers (excluding the impact of the acquired business) in Q2FY25 and 
Q3FY25 for (a) Adjusted Revenue growth are 57% YoY and 55% YoY respectively, (b) change in Adjusted EBITDA are INR 286 
crore YoY and INR 163 crore YoY respectively and (c) GOV growth are 53% YoY and 52% YoY respectively. 

2) Adjusted Revenue shown above does not include inter-segment revenue. 
3) There could be some totalling anomalies in the numbers displayed above due to the impact of rounding off. 
4) From Q3FY25 onwards, ‘Others’ segment includes Bistro (by Blinkit).  
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Note: GOV per day, per store is calculated as a simple average of total GOV transacted per day divided by total number of stores 
operational for the day, for that period. 

10 



 

 

Note: Since Q2FY25, Going-out includes data for the acquired entertainment ticketing business from 27-Aug-24 onwards 
(transaction closing date). Due to this acquisition, the numbers for Q2FY25 and Q3FY25 are not directly comparable with previous 
quarters. Like-for-like numbers (excluding the impact of the acquired business) in Q2FY25 and Q3FY25 for (a) GOV growth are 139% 
YoY and 119% YoY respectively, (b) Revenue growth are 155% YoY and 136% YoY respectively and (c) change in Adjusted EBITDA are 
INR 12 crore YoY and INR -15 crore YoY respectively. 
 

 

 

Note: Treasury income is as per actual cash received (and not on accrual basis). Hence, there will be quarterly variation in the 
quantum. 
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Annexure B - Adjusted Revenue and Adjusted EBITDA reconciliation  

The following table reconciles revenue from operations and stated loss for the period (as per Ind AS) with 
Adjusted Revenue and Adjusted EBITDA, respectively. 

 
Note:  
1) Provision for income tax has been created on other income (primarily being treasury income) post adjustment of unabsorbed 

depreciation permitted under the Income Tax Act. No provision is created on business income since that is being set off 
against the carried forward losses from the past years. 

2) There could be some totalling anomalies in the numbers displayed above due to the impact of rounding off. 
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Annexure C - Glossary for terms used in reference to the business 
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Annexure D - Statement of consolidated profit and loss account  
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Annexure E - Statement of consolidated balance sheet  
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Annexure F - Statement of consolidated cash flows  
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Use of non-GAAP financial measures 

To supplement our financial information presented in accordance with IND AS, we consider certain 
financial measures that are not prepared in accordance with IND AS, including Adjusted Revenue and 
Adjusted EBITDA. We use these financial measures in conjunction with IND AS measures as part of our 
overall assessment of our performance to evaluate the effectiveness of our business strategies and to 
communicate with our board of directors concerning our business and financial performance. We believe 
these non-GAAP financial measures provide useful information to investors about our business and 
financial performance, enhance their overall understanding of our past performance and future prospects, 
and allow for greater transparency with respect to metrics used by our management in their financial and 
operational decision making. We are presenting these non-GAAP financial measures to assist our investors 
and because we believe that these non-GAAP financial measures provide an additional tool for investors to 
use in comparing results of operations of our business over multiple periods. Information given also 
includes information related to material subsidiaries. 

Non-GAAP measures used by us are defined below: 
 

● Adjusted Revenue = Consolidated revenue from operations as per financials (+) actual customer 
delivery charges in the food delivery business (net of any discounts, including free delivery 
discounts on account of Zomato Gold program) (+) platform fee paid in the food delivery business 
(that is not already included in reported revenue from operations) 

● Adjusted EBITDA = Consolidated EBITDA (+) share-based payment expense (-) rental paid for the 
period pertaining to ‘Ind AS 116  leases’ 

● EBITDA = Profit/loss as per financials excluding (i) tax expense (ii) other income (iii) depreciation 
and amortization expense (iv) finance cost and (v) exceptional items 

 
These metrics have certain limitations and hence should be considered in addition to, not as substitutes 
for, or in isolation from, measures prepared in accordance with IND AS. 

Forward looking statements 

This document contains certain statements that are or may be forward-looking statements. These 
statements include descriptions regarding the intent, belief or current expectations of the senior 
management of Zomato Limited (“Company”) subject to board approval, wherever applicable with respect 
to the results of operations and financial condition of the Company. These statements can be recognised 
by the use of words such as “expects,” “plans,” “will,” “estimates,” “projects,” “marks,” “believe” or other words 
of similar meaning. Forward-looking  statements generally are not statements of historical fact, including, 
without limitation statements made about our strategy, estimates of revenue growth, future EBITDA and 
future financial or operating  performance. Such forward-looking statements are not guarantees of future 
performance and involve risks and uncertainties which are difficult to predict and are outside of the control 
of the Company, and actual results may differ from those in such forward-looking statements as a result of 
various factors and assumptions which the Company believes to be reasonable in light of its operating 
experience in recent years. The  risks  and  uncertainties  relating  to  these  statements  include, but not 
limited to, risks and uncertainties, regarding fluctuations in earnings, our ability to manage growth and 
competition, among others. The Company does not undertake any obligation to revise or update any 
forward-looking statement that may be made from time to time by or on behalf of the Company. 

Any investment in securities issued by the Company will also involve certain risks. There may be additional 
material risks that are currently not considered to be material or of which the Company, its directors, any 
placement agent, their respective advisers or representatives are unaware. Against the background of 
these risks, uncertainties and other factors, viewers of this document are cautioned not to place undue 
reliance on these  forward-looking  statements. The  Company,  its  directors,  any  placement  agent,  their 
respective advisers or representatives assume no responsibility to update forward-looking statements or 
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to adapt them to future events or developments. Accordingly, any reliance you place on such 
forward-looking statements will be at your sole risk. 

The information contained in this document has not been independently verified. The information in this 
document is in summary form and does not purport to be complete. No representation, warranty, 
guarantee or undertaking, express or implied, is or will be made as to, and no reliance should be placed on 
the accuracy,  completeness,  correctness  or  fairness  of  the  information, estimates, projections and 
opinions contained in this document. Potential investors must make their own assessment of the 
relevance, accuracy and adequacy of the information contained in this document and must make such 
independent investigations as they may consider necessary or appropriate for such purposes. Such 
information and opinions are in all events not current after the date of this document. 

Further, past performance of the Company is not necessarily indicative of its future results. Any opinions 
expressed in this document or the contents of this document are subject to change without notice. This 
document should not be construed as legal, tax, investment or other advice. Neither the Company or its 
directors,  nor  any  placement  agent  or  their  respective  advisers  or  representatives  shall  have  any 
responsibility or liability whatsoever (for negligence or otherwise) for any loss howsoever arising from this 
document or its contents or otherwise arising in connection therewith. The information set out herein may 
be subject to updating, completion, revision, verification and amendment and such information may 
change materially. Neither the Company, its directors, any placement agent, nor any of their respective 
advisers or representatives is under any obligation to update or keep current the information contained 
herein. This document does not constitute or form part of and should not be construed as, directly or 
indirectly, any advertisement, offer or invitation or inducement to sell or issue, or any solicitation of any 
offer to purchase or subscribe for, any securities of the Company by any person whether by way of private 
placement or to the public, in any jurisdiction, nor shall it or any part of it or the fact of its distribution form 
the basis of, or be relied on in connection with, any investment decision or any contract or commitment 
therefor. Investing in securities involves certain risks and potential investors should note that the value of 
the securities may go down or up. Accordingly, potential investors should obtain and must conduct their 
own investigation and analysis of the relevant information carefully before investing. 
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Deloitte 
Haskins & Sells 

Chartered Accountants 
7th Floor Building 10 
Tower B 
DLF Cyber City Complex 
DLF City Phase II 
Gurugram-122 002 
Haryana, India 

Tel: +91 124 679 2000 
Fax: +91 124 679 2012 

INDEPENDENT AUDITOR'S REVIEW REPORT ON REVIEW OF 
CONSOLIDATED FINANCIAL RESULTS 

TO THE BOARD OF DIRECTORS OF 
Zomato Limited 

1. We have reviewed the accompanying Statement of Consolidated Unaudited 
Financial Results of ZOMATO LIMITED ("the Parent") and its subsidiaries (the 
Parent and its subsidiaries together referred to as "the Group") which includes 
Foodie Bay Employees ESOP Trust ("trust") for the quarter and nine months 
ended December 31, 2024 ("the Statement") being submitted by the Parent 
pursuant to the requirement of Regulation 33 of the SEBI (Listing Obligations 
and Disclosure Requirements) Regulations, 2015, as amended ("the Listing 
Regulations"). 

2. This Statement, which is the responsibility of the Parent's Management and 
approved by the Parent's Board of Directors, has been prepared in accordance 
with the recognition and measurement principles laid down in the Indian 
Accounting Standard 34 "Interim Financial Reporting" ("Ind AS 34"), prescribed 
under Section 133 of the Companies Act, 2013 read with relevant rules issued 
thereunder and other accounting principles generally accepted in India and in 
compliance with Regulation 33 of the Listing Regulations. Our responsibility is 
to express a conclusion on the Statement based on our review. 

3. We conducted our review of the Statement in accordance with the Standard on 
Review Engagements (SRE) 2410 "Review of Interim Financial Information 
Performed by the Independent Auditor of the Entity", issued by the Institute of 
Chartered Accountants of India (!CAI). A review of interim financial information 
consists of making inquiries, primarily of Parent's personnel responsible for 
financial and accounting matters, and applying analytical and other review 
procedures. A review is substantially less in scope than an audit conducted in 
accordance with Standards on Auditing specified under Section 143(10) of the 
Companies Act, 2013 and consequently does not enable us to obtain assurance 
that we would become aware of all significant matters that might be identified 
in an audit. Accordingly, we do not express an audit opinion. 

We also performed procedures in accordance with the circular issued by the 
SEBI under Regulation 33(8) of the SEBI (Listing Obligations and Disclosure 
Requirements) Regulations, 2015, as amended, to the extent applicable. 

4. The Statement includes the results of the following entities as mentioned in 
Annexure 1. 

5. Based on our review conducted and procedures performed as stated in 
paragraph 3 above, nothing has come to our attention that causes us to believe 
that the accompanying Statement, prepared in accordance with the recognition 
and measurement principles laid down in the aforesaid Indian Accounting 
Standard and other accounting principles generally accepted in India, has not 
disclosed the information required to be disclosed in terms of Regulation 33 of 
the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015, 
as amended, including the manner in which it is to be disclosed, or that it 
contains any material misstatement. 



Deloitte 
Haskins & Sells 

6. We draw attention to Note 5 to the consolidated unaudited financial results 
relating to the orders received by the Company from GST authorities in respect 
of GST on delivery charges. The Company, supported by the external expert's 
advice, is of the view that, it has a strong case on merits. Given the uncertainty 
involved, the ultimate outcome will be ascertained on the disposal of the above 
matter. 

Our conclusion is not modified in respect of this matter. 

7. The consolidated unaudited financial results includes the financial information 
of 21 subsidiaries and 1 trust which have not been reviewed by their auditors, 
whose financial results reflect total revenue of Rs. 166 crores and Rs. 235 crores 
for the quarter and nine months ended December 31, 2024 respectively, total 
loss after tax of Rs 35 crores and Rs. 56 crores for the quarter and nine months 
ended December 31 ,2024 respectively and total comprehensive loss of Rs 36 
crores and Rs. 58 crores for the quarter and nine months ended December 31, 
2024 respectively, as considered in the Statement. These financial information 
are unaudited and have been furnished to us by the Management and our 
conclusion on the consolidated financial results in so far as it relates to the 
amounts and disclosures included in respect of these subsidiaries and trust is 
based solely on such unaudited financial information. According to the 
information and explanations given to us by the Management, these financial 
information are not material to the Group. 

Our Conclusion on the Statement is not modified in respect of our reliance on 
the financial information certified by the Management. 

Place: Gurugram 
Date: January 20, 2025 

For Deloitte Haskins & Sells 
Chartered Accountants 

(Firm's Registration No. 015125N) 

... 
Vikas Khurana 

Partner 
(Membership No. 503760) 

(UDIN: 25503760BMOEGM 1206) 
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Annexure 1 

S. No. Name of the Entity 
1 Zomato Middle East FZ-LLC 
2 Tonguestun Food Networks Private Limited 
3 Zomato Philippines Inc. 
4 Zomato Internet Hizmetleri Ticaret Anonim Sirketi 
5 Zomato Internet LLC ( Till date 20 th November 2024) 
6 Zomato Netherlands B.V. 
7 Zomato Entertainment Private Limited 
8 Gastronauci SP Z.O.O 
9 Zomato Slovakia s.r.o ( Till 12 th July 2024) 
10 Zomato Malaysia SDN BHD 
11 Zomato Local Services Private Limited 
12 Zomato Media (Private) Limited 
13 Zomato Inc. 
14 Delivery 21 Inc. 
15 Zomato Ireland Limited 
16 Zomato Foods Private Limited 
17 Carthero Technologies Private Limited 
18 Zomato Payment Private Limited 
19 Zomato Financial Services Limited 
20 Blink Commerce Private Limited 
21 Zomato Hyper pure Private Limited 
22 Orbgen Technologies Private Limited ("OTPL") (from 27th 

Auqust 2024) 
23 Wasteland Entertainment Private Limited ("WEPL") ( from 

27th August 2024) 
24 Foodie Bay Employees ESOP Trust 

Relationship 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 
Subsidiary 

Subsidiary 

Trust 
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Statement of consolidated unaudited financial results for the quarter and nine months ended December JI , 202.,1. 

Quarter ended 

December 31, Se11tember 30, December JI, 
Paniculars 2024 2024 2023 

Unaudited Unaudited Unaudited 

ReYenue from operations ~ .➔ 0.'i 4.799 3.288 
Other income 252 22( 2(9 
Total income (l+11) 5 657 5,020 3 507 

E1:pcnscs 
Purchases of stock-in-trade l,.'il0 l.369 783 
Changes in inYcntorics or stock-in-trade ((OJ (35) (l) 
Employee benefits expense 689 590 423 
Finance costs 43 30 l8 
Depreciation and amortisation expenses 247 180 (28 

Other c:-.pcnscs 
AdYertisement and sales promotion ~21 421 374 
Dclh-ery and related charges J_.+50 1.398 l.068 
Others 1.083 830 590 

Total expenses 5 533 4.783 3 383 

Profit before sha1-e of lll"Ofit of an associate, c1:ccptional items and tai: (Ill-IV) 124 237 124 

Shnre of profit/ (loss) of an associate 

Profit before exci..l)tional items und tax (V+Vl) m 237 124 

Exceptional items 

Profit before tax (VII-VIII) 124 237 124 

Tax ex11ense: 
Current tax 8l 76 0 
Deferred tax (l6) (15) (14) 

Profit for the period/ :mar (1X-X) 59 176 138 

Other com1,rchensivc income/ (loss) 
(i) Items thnt will not be reclassified to profit or loss 

- Remeasurements of the defined benefit plans (4) (0) 0 
- Equity instruments through other comprehensin:- income 0 27 ll 
- Income tax relating to abow 

tii) Items that \\ill be reclassified to profit or loss 
- Exchange diflt':rences on translation of foreign operations 2 0 (0) 

- Debt instmments through other comprehensive income ((4) 69 () 

- Income tax relating lo aboYe (4) 

Other com))rchcnsi\'C income/ (loss) for the period/ ~-ear 120 96 11 

Total romprchensive income/ (loss) for the period/ yl'ar (Xl+XII) 39 272 149 

Profit/ (loss) for the l)Criod / year attributable to: 
Owners of the parent 59 (76 (38 
Non-controlling interest 

Other comprchensi,·e income/ (loss) for the period/ year attributable to: 
0\\11ers of the parcm (20) 96 II 
Non-controlling interest 0 0 (0) 

Total comprcbcnsiw income/ (loss) for the period/ year attributable tu: 
Owners of the parent 39 272 149 
Non-controlling interest 0 0 (0) 

Paid-up share capital (face uluc of INR I l)er share) 906 872 857 

Other equity 

Earnings/ (loss) 11er equity share (INR) 1 (face value of INRI each) 
ta) Basic 0.0, 0.20 0.16 
(b) Diluted 0.06 0.20 0.(6 

1 £PS is not annualised for the quarler and nine monlf1s ended December 31, 202./, quarter ended September 30, 202./ and quarler and nille months ended December 31, 2023. 

{INR cron .. -s) • 

Nine months ended Year ended 

Dcccmhcr JI , Decemhcr 31. March 31, 
2024 2023 2024 

Unaudited Unuudit1..-d Audited 

].,1..410 8.5.'\2 (2 ,114 
709 6 (2 847 

IS 119 9 16-t 12,961 

3.995 ~.02:'i 2,887 
(62) (7) (5) 

1.808 1.178 1.659 
98 52 72 

576 386 526 

l.338 l ,043 1,432 
-U76 2.797 3.9(5 
2.590 1.560 2.184 

14 519 9 034 12 670 

600 130 291 

600 130 291 

600 130 291 

(57 l l 
(45) (47) (6 1) 

488 176 351 

(5) 4 3 
•l 43 60 

3 0 0 
;4 (32) (8) 
(<) 

89 15 5~ 

577 191 406 

488 176 3:'il 

89 l5 55 
0 0 0 

577 19 ( 406 
0 0 0 

906 857 868 

19.545 

0.56 0.21 OAI 
0.54 0.20 0.40 



Zomato Limited 
Notes to the consolidated financial results 

The statement of consolidated unaudited financial results of Zomato Limited (''the Company"t'the Parenf") and its subsidiaries (together referred to as ·'the Group") for the quarter and nine months ended December 31. 2024 (""Financial 
Results") have been reviewed by the Audit Committee and approved by the Board of Directors at their respective meetings held on January 20. 2025. 

2 The Financial Results haYe been prepared in accordance with the recognition and measurement principles laid down in the Indian Accounting Standard 34 "'Interim Financial Reporting"' ("Ind AS 34"). prescribed under Section 133 of the 
Companies Act, 2013 read with relevant rules issued thereunder and other accounting principles generally accepted in India and in compliance with Regulation 33 of the Listing Regulations. 

3 Consolidated se2ment information 
Operating segments are defined as components of an enterprise for which discrete financial information is available that is evaluated regularly by the chief operating decision maker ("CODM")_ in deciding how to allocate resources and 
assessing performance. The Group ·s CODM is the Managing Director and Chief Executive Officer of the Company. 

The segments for the Group are as follows: 
l. India food ordering and delivery 
2. Hyperpure supplies (B2B business} 
3. Quick commerce 
4. Going out 
5. All other segments (residual) 

India food ordering and deliwry comprises of online marketplace platform through which the Group facilitates listing and online ordering of food items and delivery of these food items by connecting end users, restaurant partners and 
independent delivery partner. 

Hyperpure is our farm-to-fork supplies offering for restaurants in India and sale of items to businesses for onward sales. 

Quick commerce comprises of online marketplace platfonn ("Marketplace") which enables listing of items sold on the Marketplace by the sellers. End users are able to place orders of these listed items on the mobile application which are 
delivered to their doorsteps within minutes. Quick commerce also includes warehousing and ancillary services provided to the sellers on the Marketplace. 

Going-out is a combination of our dining-out and entertainment ticketing business. Customers / end users use our dining-out offering to search and discover restaurants, reserve tables, avail offeIS and make pa}'111ents while dining-out at 
restaurants. In our entertainment ticketing business, we offer ticketing services to customers for movies, sports and events (including our own events) and offer services like event production, management etc. to other event partners/ 
participants. 

The Group has combined and disclosed balancing number in all other segments which are not reportable. 

Revenue and expenses directly attributable to segments are reported under each reportable segment. Expenses which are not directly identifiable to any reporting segment have been allocated to respective segments based on the number of 
orders, number of employees or gross market value as reviewed by CODM. 

Summarised segment infonnation is as fol1mvs: 
ONRcrores 

Quarter ended Nine months ended Year ended 

Particulars December 31, September 30, December 31, December December 31, March 31, 
2024 2024 2023 31.2024 2023 2024 

Unaudited Unaudited Unaudited Unaudited Unaudited Audited 
Revenue from operations (external customers) 

India food ordering and delivery 2,072 2,012 1,704 6,026 4,622 6,361 
Hyperpure supplies (B2B business) 1,671 1,473 859 4,356 2,221 3,172 
Quick commerce 1,399 l.156 644 3.497 1,532 2,301 
Going Out 259 154 73 508 • 165 258 
All other se_~ents (Residual) 4 4 8 23 12 22 

Total 5 405 4799 3 288 14410 8.552 12114 
Revenue from operations (inter-segment) 

India food ordering and delivery 6 7 8 20 13 19 
Hypetpure supplies (82B business) 0 I - I 0 0 
Quick commerce 2 2 I 5 4 8 
Going Out 0 - 0 0 0 0 
All other se~ments {Residual) 15 15 6 45 16 23 

ToW 23 25 15 71 33 50 
Segment results 

India food ordering and deliver) 432 349 258 1,102 654 935 
Hyperpure supplies (B2B business) (9) (12) (27) (35) (84) (100) 
Quick commerce (30) 48 (56) 61 (255) (253) 
Going Out (15) 18 2 14 8 (2) 
All other se~ents (Residual) I 2 (4) 4 (13 (23 

Segment results 379 405 173 1,146 310 557 
Add: other income 252 221 219 709 612 847 
Less: share based payment expense 217 179 122 581 354 515 
Less: finance costs 43 30 18 98 52 72 
Less: depreciation and amortisation expense 247 180 128 576 386 526 
Add: exceptional items -

Profit/ Ooss) before tax 124 237 124 600 130 291 

4 During the quarter ended December 31, 202..J., the Company allotted 336,473,755 Equity Shares of face value INR I each to eligible Qualified Institutional Buyers (QIB) at an issue price of INR 252.62 per Equity Share (inclmting a premium 
of INR 25 l.62 per Equity Share) aggregating to INR 8,500 crores, pursuant to Qualified Institutions Placement (QIP) in accordance with the provisions of Securities and Exchange Board of India (Issue of Capital and Disclosure 
Requirements) Regulations (the "SEBI ICDR Regulations'). 

The Company received demand orders during the quarter ended December 31, 2024 and September 30, 2024, against Show Cause Notices (SCNs) from Maharashtra GST authorities for INR 40 l crores and West Bengal OST authorities for 
INR 19 crores respectively. The demand orders require the Company to pay the tax along with applicable interest and penalty on the delivery charges collected by the Company from the end user on behalf of the delivery partners for 1he 
period from October 2019 to March 2022. The Company has filed appeals against the demand orders passed by West Bengal GST authorities and is in process of filing an appeal against the demand order passed by Maharashtra GST 
authorities. There are no SCNs or orders for the period after March 2022. The Company. supported by the external independent expert's advice, is of the vie\\' that it has a strong case on merits. 



On August 27, 2024. Zomato Limited completed the acquisition ofOrbgen Technologies Private Limited ("OTPL'"). and Wasteland Entertainment Private Limited ('WEPL"'), holding the ·Movies Ticketing' business and 'Events' business 
respectin~ly, from One 97 Communications Limited ("·OCL "'{'Seller·'). These acquisitions were t::xecuted through a combination of secondary share purchases from OCL amounting to INR 758 crores (for both the entities) and pri.ma0 
infusion into the OTPL and WEPL mnounting to INR 1,260 crores. Tiris amount was subject to adjusnnents as agreed in definitive agreements. Post ndjusnnent, the total purchase consideration amounts to INR 2.014 crores. The entity wise 
break up of the same is as follows: 

A) The total consideration for l 00% of paid-up equity share capita! of OTPL amounts to JNR 1,236 crores. 

The purchase price allocation (PPA) and fair values are as follo,vs· 

Ptftiic.riJ.arfl_ 
Purchase Consideration 
Add/(Less): Fair Value of Assets and Liabilities acquired 

Merchant Relationships 
Tcchnolom 
Active users 
Non-compete 
Brand 
Other Identified assets (net of liabilities) 

Add: Deferred Tax Liability on intangible assets 
recognised in consolidated financial statements 
Goodwill 

(168) 
(48) 
(39) 
(28) 

(I) 
(443) 

514 

B) The total consideration for I 00% of paid-up cquit) share capital ofWEPL amounts to INR 778 crores 

TI1e purchase p1icc allocation (PPA) and fair values are as follows: 

Partitui.ttbl 
Purchase Consideration 
Add/(Less): Fair Value of Assets and Liabilities acquired 

Technology 
Mercha11t Relationships 
Brand 
Non-compete 
Active users 
Other Identified assets (net of liabilities) 

Add: Deferred Tax. Liabilit)· on intangible assets 
recognised in consolidated financial statements 
Goodwill 

INR--crores 
778 

(59) 
(51) 
(10) 

(9) 
(5) 

(171) 

33 

506 

The excess of the purchase price over the fair value of the acquired net assets was recorded as goodwill. The usefol lives of the acquired intangible assets were assigned as follows: merchant relationships (10 years), active users (l year). 
brand (3 years). technology (5 years), and non-compele (6 years). 

During the quarter ended December 3L 2024, the Company allotted 477.534.845 equity shares hm-ing a face rnlue oflNR 1/- each to 'Foodie Bay Employees ESOP Trust'("TrusC), for fiuther issuance under .-a.rious Employee Stock 
Option Plans 

8 The abow results for the quarter and nine months ended December 31, 2024 and for the quarter ended September 30, 2024 are not comparable '-'1,·ith other periods presented due to facts mentioned in Note 6. 

Date: January 20, 2025 

Place: Gurugram 

Focand on be alf of the Board ofDirtors of Zomato Limited 

Deepinder Goyal l \f)'\ ~~ 
Managing Director and Chief Executive <1f"ficer 
(DIN-02613583) 
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Chartered Accountants 
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Gurugram-122 002 
Haryana, India 

Tel: +91 124 679 2000 
Fax: +91 124 679 2012 

INDEPENDENT AUDITOR'S REVIEW REPORT ON REVIEW OF STANDALONE 
FINANCIAL RES UL TS 

TO THE BOARD OF DIRECTORS OF 
ZOMATO LIMITED 

1. We have reviewed the accompanying Statement of Standalone Unaudited Financial 
Results of ZOMATO LIMITED ("the Company"), which includes Foodie Bay 
Employees ESOP Trust ("trust") for the quarter and nine months ended December 
31, 2024 ("the Statement"), being submitted by the Company pursuant to the 
requirement of Regulation 33 of the SEBI (Listing Obligations and Disclosure 
Requirements) Regulations, 2015, as amended ("the Listing Regulations"). 

2. This Statement, which is the responsibility of the Company's Management and 
approved by the Company's Board of Directors, has been prepared in accordance 
with the recognition and measurement principles laid down in the Indian Accounting 
Standard 34 "Interim Financial Reporting" ("Ind AS 34"), prescribed under Section 
133 of the Companies Act, 2013 read with relevant rules issued thereunder and other 
accounting principles generally accepted in India and in compliance with Regulation 
33 of the Listing Regulations. Our responsibility is to express a conclusion on the 
Statement based on our review. 

3. We conducted our review of the Statement in accordance with the Standard on 
Review Engagements (SRE) 2410 'Review of Interim Financial Information Performed 
by the Independent Auditor of the Entity', issued by the Institute of Chartered 
Accountants of India (ICAI). A review of interim financial information consists of 
making inquiries, primarily of the Company's personnel responsible for financia I and 
accounting matters, and applying analytical and other review procedures. A review 
is substantially less in scope than an audit conducted in accordance with Standards 
on Auditing specified under section 143(10) of the Companies Act, 2013 and 
consequently does not enable us to obtain assurance that we would become aware 
of all significant matters that might be identified in an audit. Accordingly, we do not 
express an audit opinion. 

4. Based on our review conducted as stated in paragraph 3 above, nothing has come 
to our attention that causes us to believe that the accompanying Statement, 
prepared in accordance with the recognition and measurement principles laid down 
in the aforesaid Indian Accounting Standard and other accounting principles 
generally accepted in India, has not disclosed the information required to be 
disclosed in terms Regulation 33 of the SEBI (Listing Obligations and Disclosure 
Requirements) Regulations, 2015, as amended, including the manner in which it is 
to be disclosed, or that it contains any material misstatement. 

5. We draw attention to Note 9 to the Standalone unaudited financial results relating to 
the orders received by the Company trom GST authorities in respect of GST on 
delivery charges. The Company, supported by the external expert's advice, is of the 
view that, it has a strong case on merits. Given the uncertainty involved, the ultimate 
outcome will be ascertained on the disposal of the above matter. 

Our conclusion is not modified in respect of this matter. 



Deloitte 
Haskins & Sells 

6. We did not review the financial information of 1 trust included in the Statement 
whose financial information reflects total revenue of Rs. Nil and Rs. Nil for the quarter 
and nine months ended December 31,2024 respectively, total net profit after tax of 
Rs. 1 crore and Rs. 4 crores for the quarter and nine months ended December 31, 
2024 and total comprehensive income of Rs. 1 crore and Rs. 4 crores for the quarter 
and nine months ended December 31, 2024 respectively, as considered in this 
Statement. These financial information are unaudited and have been furnished to us 
by the Management and our conclusion on the standalone financial results in so far 
as it re lates to the amounts included in respect of the trust is based solely on such 
unaudited financial information. According to the information and explanations given 
to us by the Management, these financial information are not material to the 
Company. 

Our conclusion on the Statement is not modified in respect of our reliance on the 
financial information certified by the Management. 

Place: Gurugram 
Date: January 20, 2025 

For Deloitte Haskins & Sells 
Chartered Accountants 

(Firm's Registration No. 015125N ) 

✓~ ~~~ 
(Partner) 

(Membership No. 503760) 
(UDIN: 25503760BMOEGL4334) 
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Statement of standalone unaudited financial results for the quarter and nine months ended December 31, 202.f. 

Quarter ended Nine months ended 

S. No. Particulars December 31, Se11tember 30, December 31, December 31, December 31, 
2024 2024 2023 2024 2023 

Unaudited Unaudited Unaudited Unaudited Unaudited 
I Revenue from operations 2.226 2.151 L782 6.425 4.798 
II Other income 311 269 236 859 651 
III Total income (J+II) 2 537 2 420 2 018 7.284 5 449 

IV Expenses 
Purchases of stock-in-trade 4 5 
Changes in im·entories of stock-in-trade (I) (I) 
Emplo~·ce benefits expense 333 311 251 926 706 
Finance costs 4 4 5 12 14 
Depreciation and arnortisatiou expenses 27 22 19 68 54 
Other expenses 

Advertisement and sales promotion 355 343 317 I.038 903 
Delivery and related charges 941 963 803 2,864 2.147 
Others 303 280 235 832 645 

Total CXJ}Cnses 1,963 1,923 1,633 5 740 4473 

V Profit before e. .. ceptional items and tax (III-IV) 574 497 385 1544 976 

VI Exceptional items (refer note 3) 3 

VII Profit before ta\: (V-VI) 574 497 385 1,541 976 

VIII Tax expense: 
Current tax 80 76 I 156 I 
Deferred tax 

IX Profit for the period/ year (VII-VIII) 494 421 384 1 385 975 

X Other comprehensive income/ (loss) 
(i) Items that will not be reclassified to profit or loss 

- Remeasurements of the defined benefit plans (2) 2 (I) (1) (2) 
- Equity instruments through other comprehensiYe income 0 27 II 41 43 
- Income tax relating to above 

(iiJ Items that will be reclassified to profit or loss 
- Exchange diITerences on translation of foreign operations I 0 (0) I I 
- Debt instrnmcnts through other comprehensi\·e income (14) 69 0 54 (32) 
- Income tax relating to above (4) (4) 

Other comprehensive income/ (loss) for the period/ year 1191 98 10 91 10 

XI Total comprehensh-e income for the period / year (IX+ X) 475 519 394 1476 985 

XII Paid-uJ) share capital (face ,·alue of INR 1 per share) 906 872 857 906 857 

Xlll Other equity 

XIV Earnings per equity share (INR)1 (face value of INR 1 each) 
(a) Basic 0.56 0.48 0.45 l.58 I.IS 
(b) Diluted 0.54 0.47 0.43 1.53 Ill 

1 EPSis not annualised/Or the quarter and nme months ended December 31. 2024, quarter ended September 30, 2024 and quarter and nine months ended December 31, 2023. 

(INR crores) 

Year ended 
March 31. 

2024 
Audited 

6.622 
920 

7 542 

5 
0 

965 
18 
73 

1,233 
2,9.59 

878 
6131 

I 411 

39 

1,372 

1 

1371 

(3) 
60 

1 
(8) 

50 

I 421 

868 

21,907 

1.61 
1.57 



Zomato Limited 
Nofr-~ to the stamialone fimmcis! re-stilts 

l The statement of standn.!on~o unaudited fin:mcia! results for the qum1c-r a.nc1 nine momhs ended Dcc.:mhcr 3 l. 2024 1·•Financial Results"} hme been rcYk,\ed I\, 1hc Audit Committee and appro,·cd b~ !he Board of Dircc1ors ni thcii 
r<!specti\c meetings held on Januar:, 20. 20:.!5 

Th~ Financial Results has c been prepared in accordance" ith the r<!cognition and mcasun.;:ment principles laid do;\n in th,.; Indian Accounting Standard ;'4 ··interim Financial Rl.!poniug·· c·Ind AS ;14··;_ pr..-scnbccl m.der S<.'dion l:i3 of the 
Companks Act. 201:i read nith rcle..-ant m!es 1ssm:d th<.·n.cundcr and other accounting principles general!~ .:icccpted in India and in compliance-\\ illt Ri:gulatmn 33 of the Listjng R\.'gubt101is. 

3 E:ia-eptiomd item iududes: 
ONRcror·s) C 

Quarter ended Nine months ended \'ear ended 

Pa!·tirulars Oecem be, 31, September .lO, Derember 31, December 31, December 31, 1\-farch 31. 
2024 2024 2023 2024 2023 2024 

Pmrision for impaim1c11t ill value of im-cstmcnt lll ' 39 

subsidian 
Total 3 39 

- During the quarter ended March 31. 2024. the Company had ri:cognised an impainncnt loss of INR 3Y crores on its imestments in Zomato Pa)ments Private L1mit-.;d (ZPPL). (a wholl) owned subsidiar:, of the Compam) as it had 
volunt:1.111;, \\ithdra\\n. its application to issu<;! prs:-paid pa)mo:nt instruments and sun\;ndcr..::d its autho,'isJtion 10 op,:rak as an onlini: pa)ment aggregator. which was accepted b> the RBI 

- During the quaner ended June 30. 2024. tlK Compan)• had recogmscd an impairment loss ofINR 3 crores on its im·estme1J.ls in Zomato financial Sen ices Limited tZFSL). (a wholl~ O\\llcd subsidia.t:- of the Company) as n had 
voluntarily "i\ ithdra" nits application for a Non~Banking Financial Company (T~pe II NBFC-ND) registration. which,., as accepted b~ the RBI. 

4 111c C'ompm1:,. publishes these financial results along \\ith the consolidated financial results In accordaucc Y,ith Ind AS JOS. 'Operating Segments·. the C'ompan:,. has disclosed the scgmcll( infonnation iii the consolidated financial results. 

5 Duling th<! quarter ended Dcc<.:mb<.'r 3 I. 2024. the Compau:,. allotkd 336.473.7'.'5 Eqmty Shares of face \alue fNR l each to eligible Qualiffod Jnstituiional Buyers i QIB) at an issm.' price of JNR 252.62 per Equity Share (including a 
premium oflNR 251 62 pei· Equit':,.- Sharl.') aggregating to INR 8.:'iOO cron:s. pursuant to Qualified Institutions Placem<;!ll1 (QIP) in accordance ,,-ith the proYisions of So.:curitics and Exchange Board oflndia (Issue of Capital and Disclosure 
Requirements) Regulations {the ··SEBJ ICDR Regulations·) 

6 On August 27. 2024. Zomato Limited completed the acquisi1ion ofOrbgcn Tcchnologi~s Prirnte Li.mikd ("OTPL •• )_ and Wastdand Entertainment Pri\ate Lunit<!d (··WEPL"). holding the ·MoYics Ticketing· business and •faents· 
business respccti-,cl). from One 97 Communications Limited (_-·QCL.FSeller'l 1l1esc acquisitions were executed through a combination of secondary share purchase from OCL amounting tu fNR 758 crores (for boi.h the entities) and 
primary infosion into OTPL and WEPL amounting to INR l.260 cronos 

7 TI1c Compau) has made long tenn strategic im estrncnts in certain subsidiary companies. ""!rich are 111 their initial/developing stage of operation and "'ould generak grov.,:th and returns over a period of time. These subsidimies have 
incurred significant expenses for building the brand. market share and operations which ha\"e added to the losses of these entities. The parent has committed to provide suppon to each of its subsidiaries in the CYent they are unable to meet 
their individual liabilities. 
Zomato H)perpure Pri,ate Limited ("ZHPL"). Zomato Entertainment Prl\ate Limited ("ZEPL") and Blink Commerce P1ivatc Limited {"BCPL") has incuned losses in the past. the accumulated losses as of December 31. 202-l amotmts to 
INR 789 crores and INR 99 crorcs for ZHPL and ZEPL respective!:- and amounts to INR 1,967 crores for BCPL dming the pe1iod August 10. 2022 to Di:cembcr 31. 2024 ("subsidiaJ:, companies"). Based on the review ofthe 
perfonmmcc and future plan of 1'hc subsidiary companies. the C'ompauy concluded that no impaim,ent is required as on December 31. 2024. TI1c same was noted by the Audit Committee and the Board. 

8 During the quarter ended Dcccinber 31. 2024. the Company allotted 4 77.534.845 equit~ shares having a face ,-alue of INR If- each to ·Foodie Ba:,. Ernplo;-ees ESOP Trnsf ('·Tmsf"). for further issuance undur various Employee Stock 
Option Plans. 

t) 1l1c Com pan~ recen cd dcma11d orders during the quarter ended December 3 L 2024 and September :rn. 2024. against Show Cause Notices (SCNs\ from Maharn~htra GST authorities for rNR 40 I crorcs and West Bengal GST authorities 
for INR 19 crorcs respectiYel~. 111e demand ordl.!rs require the Company to pa) the ta:;: along \\ith applicable inten:st and pe.nalt;, on the deliver) charges collected by the Compau\ from th..: end user on bchalfo-fthe deliver:,. partners for 
the period from Octobe-r 20 l 9 to March 2022. The Compau~ has fikd appl.!als against the demand orders passed b:,. West Bengal GST <1-uthoriti,:;s and is in process of filing an app,;al against the do.;:mand order passed b~ Maharashira GST 
authorities. There are no SC".\ls or orders for the period after March 20'."!2. The Compan~-- supponed by the external independent e~:perf s advice. is of the view that it has a slrong case on mc.-its 

Date: ,January 20, 2025 
Place: Gun1gram 

For and thalf of !~~::s of Zomato Limited 

Deepinde, Jolt\ / 
l\fana2ini Direr.tor add f'i1ief Executive Offirer 
(DIN-02613583) 
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